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Who Are We?

H1'

We create a crowdsourced festival to ring together a talented professional community
of expert creative technologists with the people interested in their work.

TICKETS ON SALE NOW!

Not sure which one works for your time?

M Check the entire schedule!
@ VIEW SCHEDULE

2018 EVENTS

with subjects, such as VR, AR,
music, and etc.

Featuring over.50 experts,
| | there are conferences related

- . | Connecting to various artists
' and technicians who are

currently active in their fields.

Hangout with the CTW
participatians to enrich your

experience.

2018 CONTENTS

Come"and experiencethe
E X H I B I T I 0 N Aext artworks.
VIEW

Love to learn stuff? Joiniand
w 0 R K S H U P take workshops that teaches

your interests.

_VIEW

OUR SPONSORS

AP MOSE

voutike amy of theser W R AR
MUSIC TECH ARIT
MEDIA Al 3DPrint

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

i O ©@ O

EVENTS CONTENTS OUR EXPERTS NEWS ABOUT

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
ART HUB WORKSHOPS ARTISTS OUR TEAM

PARTY TECHNICIANS CONTALCT
WORKSHOP
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3| D creativetechweek mye/buy-ticket

Wﬂ_ EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET

This equation gives a quick

Two main sources of
the income are always

|

iInformation about what
CTW is all about.

Each header is going to be
Interactive by giving a glitch
moves once a user hovers
over them.

» :
TeCNOLO6Y T + L ACREATIVITY L, =
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Who Are We?

H1

We create a crowdsourced festival to laring together a talented professional community
of expert creative technologists with the people interested in their work.

TICKETS ON SALE NOW!

VIEW ALL TICKETS

Not sure which one works for

going to be accessible
to the users.

Brief introduction of CTW
can give users a sense of
whether they would like to
scroll down further.

Ensure that users know the
ticket are on sale, and this
secures the current main
Income source.



VIEW SCHEDULE

Check the entire schedule!

Interactive Glitch Header 2018 EVENTS

. 0 Py,
GO 1o St pom " 110 thany 4 Pty it

WB-E . ald

ey e - .
IFR201g hon & g e ‘
-

Featurmg over.50 experts,
re are conferencesrelated
w h subjects, such as VR, AR,

ITIUSIC and etc,

Showing a full schedule of CTW
makes convenient for the users to
check their schedules. This also
decreases frustration of trying to
match each event with the user’s
schedule to see if she or he can go.

Showing a relative background
iImage of each event can give

an immediate explanation of
what each event is about. The
additional brief explanation

IS added, and the users can
see all the detail information
through the VIEW button.
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The end of the home page is en-

Follow Us below if V R A I E

you like any of these!
tirely dedicated to ensure the user
follows CTW. This part is where

M U S I E T E C H A RT each headers are glitch interactive,
which is a typographicla show case

to catch users eyes.

| L :
SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE! Subscribtion bars are going to be

order to provide these to the users

SUBMIT as much as possible.

i O @ O

Footer is contained with the entire
XML, and also has famous Social

W EVENTS CONTENTS OUR EXPERTS NEWS ABOUT Network Service iCOﬂS

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
REA ART HUB WORKSHOPS ARTISTS OUR TEAM
CREATIVE iy

T EC H TECHNICIANS CONTALCT
WEE K WORKSHOP




Link

https://liveweave.com/DjsobX



https://liveweave.com/DjsobX

IN eW Off Season
Home Page




q; ﬁ EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET

L)

1TECHN[]L[]EY

+

g REATIVITY G = o VY ot e

K

[:nm.
1

Is your idea worth sharing?

Send us your email to receive an enterance application.

Who Are We?

o : -
o o
JE -
..Jl -.1J-"!1l..
o i
|

We create a crowdsourced festival to Bring together a talented professional community
of expert ereative technologists with the people interested in their work.

LAST EVENTS

VR Art Hall

05/217/2017

Experience a tour to a hall of famous arts through VR!

Talk by GMUNK

05/17/2017

GMUNK is one of the top visual and design directors in
the world. Listen to hear awesome talk!

Party as MoMA

0571872017

This time we collaborated with MoMA to throw a great
party for creative people!

Al Art Pieces

05/16/2017

Come to our first exhibition of Al (Artificial Intelligence)
art pieces.

LS W:..“‘*rhm& T

VIEW MORE

OUR SPONSORS

AP HHOSE

Follow Us below if
you like any of these!

MUSIC TECH
EDIA Al

30 Print

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

i O ©@ O

EVENTS CONTENTS OUR EXPERTS NEWS BOUT

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
ART HUB WORKSHORS ARTISTS OUR TEAM

PARTY TECHNICIANS CONTALT
WORKSHOP
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3| D creativetechweek mye/buy-ticket

Two main sources of

Wﬂ_ EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET the inCome are alW.ayS
going to be accessible
to the users.
This equation gives a quick m | , .
information about what ATECHNOLOGY 3+'~j[REATIVITYi;a=ng—E&ﬁ_'"”’ﬁ
CTW is all about. ! o N o
| — — . _

Is your idea worth sharing?

Send us your email to receive an enterance application. widget from the beginnig

Placing the application

of the page helps gaing
more applications.

Who Are We?



LAST EVENTS

VR Art Hall

05/21/2017

Experience a tour to a hall of famous arts through VR

Talk by GMUNK

051772017

GMUNK is one of the top visual and design directors i
the world. Listen to hear awesome talk!

Party as MoMA

05/18/2017

__ This time we collaborated with MoMA to throw a grea
™1 party for creative people!
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L =
BUY TICKET PAGE

ART HUB EXHIBITION

Art Hub will feature 2 days of computer art installations, workshops,
performances and a comfortable hangout at the cafe/bar with several
dozen of the top voices in art+tech today.

\

TIME

LOCATION

Knockdown Center

52-19 Flushing Ave
Maspeth, NY
B R

PRICE

$20

Early Bird price
until April 30th

May 12nd ~ 13th
10:00 AM ~ 6:00PM

A

BUY THIS TICKET

IVIIXED REALITY PARTY

Party with extramrdinary Interactive experiences - Virtual Reality, Aug-
mented Reality, interactive projection, electronic instruments, sensors,
and other cool responsive technmlmgies both experimental and prmfitable.

L - -.-' T ot W oy
e s S
o '" i ': E_,::ﬁ'“* . ; F“:' .{m-
39:""‘;.“- L"'; = 'ﬁ':‘“‘-nﬁ; : . t‘_-,..
t:%h.h::‘f -:_-:'...:-:-r ‘#-.—-."'H'- -\'_?_Z-.-E"?*-;' . " o *uﬁin B - '\_
LOCATION S PRICE é: TIME @
T ! %"“
Knockdown Center 3 e l
S ot May 15th

52-19 Flushing Ave
Maspeth, NY
11378

10:00 AM ~ 6:00PM J

Early Bird price
until April 30th

=

'i

B!
¢

CTW CONFERENCE

Experts discuss how they build Mixed Reality, Interactive
Installations, Data Visualization, Social Impact, Art, and
the future of Creative Technology.

LOCATION | = PRICE = TIME

Knockdown Center

' ;_ AR May 20th ~ 21st
52-19 Flushing Ave $1 00 ,,ﬁ;"ﬁ’;‘. | |
Maspeth, NY ¥ 10:00 AM ~ 6:30FPM

11378

BUY THIS TICKET

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

SR

Wﬁ—' EVENTS CONTENTS OUR EXPERTS NEWS ABOUT n o

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
0 ATI\I‘ ART HUB WORKSHOPS ARTISTS OUR TEAM @
I: E E PARTY TECHNICIANS CONTALT

WE E H WORKSHOP



W CTW

3| D creativetechweek mye/buy-ticket

Two main sources of
the income are always
going to be accessible
to the users.

q; q EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET

This equation gives a quick

information about what BUY TICKET PAGE
CTW is all about.

Every tickets are designed in
same layout for cohesiveness.

ART HUB EXHIBITION

Art Hub will feature 2 days of computer art installations, workshops,
performances and a comfortable hangout at the cafe/bar with several
dozen of the top voices in art+tech today.

/.

LOCATION PRICE TIME S : :
B oy = Significant informations are grouped

Knockdown Center $20 May 12nd ~ 13th | separately for better organization and
52-19 Flushing Ave uUsSer’s conveniency.

Maspeth, NY 10:00 AM ~ 6:00PM

11378 Early Bird price

until April 30th

BUY THIS TICKET

[~ S W Uy ey e AN e T - A TSN T R T e i L Pl VT Ty T BT T R O S



Experts discuss how they build Mixed Reality, Interactive
Installations, Data Visualization, Social Impact, Art, and
the future of Creative Technology.

W ey

|
LOCATION PRICE

Knockdown Center 4 i

ok SRS May 20th ~ 21st
52-19 Flushing Ave $ I 00 m:;ﬁ-ﬁ; 4

11378 «

TIME

—

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

| |

i O ® O

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
ART HUB WORKSHOPS ARTISTS OUR TEAM

T EC H PARTY TECHNICIANS CONTACT
WETE K WORKSHOP

W EVENTS CONTENTS OUR EXPERTS NEWS ABOUT

CREATIVE

Subscribtion bars are going to be
kept at bottom in every pages in
order to provide these to the users
as much as possible.



Link
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EXPERTS

Isabel Walcott

Kendra Byrne Daniel Odham Aldis Sipolins
Draves

Head of VR and

Sl Game Design

Product Manager Experiential Specialist

David Shiyang

™ Jake Lee-High Cinthya Mohr

Terry Nauheim

Creative Technologist,
CEO

Creative Director UX Manager Audiovisual Artist

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

i O ©@ O

EVENTS CONTENTS OUR EXPERTS NEWS BOUT

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
ART HUB WORKSHOPS ARTISTS OUR TEAM

PARTY TECHNICIANS CONTALCT
WORKSHOP
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Secret Sauce

Sauce 1

Online Workshop Courses

This is an idea creating an
iIndependent page to provide
people with the workshops that
are done from the CTWSs. People
can pay to get an access to the
materials, and which the instruc-
tor would also get reasonable
parts from those payments.

This gives CTW a consistent
Income source as they only have
seasonal ticket sale income
source right now.

Sauce 2

Co-op Platfrom Service

Create a platform service on the
websites where technicians and
artists can upload their own ideas
so other can see and join the
team.

This gives CTW a chance to not
only gain another target audience,
but also a chance to advertise its
events and resources.

Sauce 3

Online Gift Shop

Create an online gift shop section
where people can buy products
that are related to the exhibitions
of the CTW.

From this, CTW not only can have
another consistent income source
but also provide another interac-
tive experience for the customers
about the CTW events.

Sauce 4

Auction

Create an independent page for
an auction of the exhibitions held
in CTW.

Sauce b

Student Project
Sponsorship

This idea is all about creating a
sponsor online platform for tech
student and artistic student to
come together make amazing
creative works.



_Sauce 1

Online Workshop
Courses
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q; q EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET

ONLINE WORKSHOP
A

8% CATEGORIES YEAR ~ LEVEL v INSTRUCTOR ~

MOST POPULAR

Electronic Music VR Programming: VR Programming: How lighting can
Workshop Beginner Intermediate change your art

First Last r First Last

Intel Platfcam ABAT Mlatdnrsm

How to compose Make your VR MasterClass: For Beginners:
eMusic in your laptop Make your bits Java and Machine

First Last First Last ir First Last

-

A

like to create bufﬁ shop?

i I LEARN MORE
wiegge through CTW and onlinet

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

O ® O
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CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
CREATIVE ART HUB WORKSHOPS ARTISTS OUR TEAM @
T EC H PARTY TECHNICIANS CONTALCT

WETE K WORKSHOP



Secret Sauce

Sauce 1

Online Workshop Courses

This is an idea creating an
iIndependent page to provide
people with the workshops that
are done from the CTWSs. People
can pay to get an access to the
materials, and which the instruc-
tor would also get reasonable
parts from those payments.

This gives CTW a consistent
Income source as they only have
seasonal ticket sale income
source right now.

W q EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET

How lighting can
change your art

Electronic Music VR Programming: VR Programming;:
Workshop Beginner Intermediate

First Last First Last First Last First Last

How to compose Make your VR MasterClass: For Beginners:

eMusic in your laptop Make your bits Java and Machine >

First Last First Last First Last

LEARN MORE

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

1O @ 0

CONTENTS OUR EXPERTS NEWS ABOUT

CONFERENCE EXHIBITIONS SPEAKERS ABOUT CTW
ART HUB WORKSHOPS ARTISTS OUR TEAM
PARTY TECHNICIANS CONTACT
WORKSHOP
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CREATIVE
TECHNOLOGY
WEEK

ART "HUB

Art Hub will feature 2 days of computer art
Installations, workshops, performances and a
comfortable hangout at the cafe/bar with
several dozen of the top voices in art+tech today.

FEATURED ARTISTS

Benton C

Eric Corriel Carla Gannis
Bainbridge

Exhibiting Artist Exhibiting Artist Exhibiting Artist
May 12-13 May 12-13 May 12-13

LEARN MORE

Copyright © 2017 Creative Tech Week, All rights reserved.

We've made this list of people who have attended or been

invited to a Creative
Tech Week or LISA event in the past, or have opted in at
creativetechweek.nyc. If you'd rather not receive notifications
about Creative
Tech Week events, please unsubscribe using the link below
and we apologize

for the disturbance.

Our mailing address is:
Creative Tech Week
179 32nd Street #3
Brooklyn, NY 11232

Add us to your address book
unsubscribe from this list | update subscription preferences

(OO O




CREATIVE
TECHNOLOGY
WEEK

CONFERENCE HUB

Experts discuss how they build Mixed

Reality, Interactive Installations, Data

Visualization, Social Impact, Art, and
the future of Creative Technology.

May 20th

Saturday

Panels on building a creative
technology business from
scratch; how to use data for
storytelling and visualization,
and the intersection of creative
technology and social impact.

Opening : 09:00AM

Conference : 10:00AM
~ 6:00PM

Location :

NYIT Auditorium

1855 Broadway
New York, NY

10023

May 21th

Sunday

VR and Mixed Reality Day;
expect keynotes from industry
leaders in VR, talks and panels
on the future of entertainment
in VR and developing
meaningful concept and
content for virtual storytelling.

Opening : 09:00AM

Conference : 10:00AM
~ 6:00PM

Location :

NYIT Auditorium

1855 Broadway
New York, NY

10023

BUY TICKET

LEARN MORE

Copyright © 2017 Creative Tech Week, All rights reserved.

We've made this list of people who have attended or been invited to a Creative
Tech Week or LISA event in the past, or have opted in at
creativetechweek.nyc. If you'd rather not receive notifications about Creative
Tech Week events, please unsubscribe using the link below and we apologize
for the disturbance.

Our mailing address is:
Creative Tech Week
179 32nd Street #3
Brooklyn, NY 11232

Add us to your address book

unsubscribe from this list | update subscription preferences

(OO
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Come to Art Hub this week! Inbox

creativetechweek.nyc
to me |-

CREATIVE
TECHNOLOGY
WEEK

ART "HUB

Art Hub will feature 2 days of computer art
Installations, workshops, performances and a
comfortable hangout at the cafe/bar with
several dozen of the top voices in art+tech today.

FEATURED ARTISTS

e
¥y
0O &3
1 of about 47 > o
= A
12:40 PM (1 hour ago) - \d
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Come to Conference Hub this week!

creativetechweek.nyc
to me |-

Maore

Inbox =

CREATIVE
TECHNOLOGY
WEEK

CONFERENCE HUB

Experts discuss how they build Mixed

Reality, Interactive Installations, Data

Visualization, Social Impact, Art, and
the future of Creative Technology.

May 20th May 21th

Saturday Sunday

1 of about 47 >

12:40 PM (1 hour ago)



Link

https://liveweave.com/rAYEQu

https://liveweave.com/fJPv2m







BUY TICKET
[Eventbrite]

CONTENTS

SN EXHIBITIONS mmm SPEAKERS mmm ABOUT CTW
WORKSHOPS mmmm ARTISTS mm OURTEAM
e WVORKSHOPS ey TECHNICIANS mmw CONTACT

FOR EXPERTS

B revce
T
.
-

FOR SPONSOR

TO WORK WITH US



HOME BUY TICKET
[Eventbrite]

—_— —_— [— [— [— [— —_—
VIEW WORKSHOPS BUY TICKET 1—|

— — Ju— J— J— fu— [E—

r — [— [— [— [— [— [— [— [—

I EVENTS CONTENTS OUR EXPERTS NEWS

Home Page - During CTW

ART HUB WORKSHOPS ARTISTS OUR TEAM

PARTY WORKSHOPS TECHN\CIANS CONTACT
WORKSHOPS
FOR EXPERTS

FOR SPONSOR|
TO WORK WITH US

r

1. To enhance ticket sales: emphasize on the
ticket sales by placing it on the top of the page
and making it “big” with the background imag.

BUY TICKET

VIEW CALENDAR .
3. To be more convenient: place a

Check t tire CTW (3)
ovent schedule. the schedule for CTW before they
get to see individual events.

2. To be easy and clear: make the major
events of CTW accessible in big buttons
with representative background.

4, For first comers: place sponsors
so first comers can get a feeling
what CTW is all about from other
well known companies.

OUR PARTNERS

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

FOOTER




Home Page - During CTW

EVENTS

CONTENTS PRESENTERS ABOUT CONTACT

—

OUR PARTNERS (4

HOPE TO SEE YOU IN MAY!

FOOTER

1. To let people know: emphasize
on the fact that CTW is over but will
come back on the top of the page.

2. To manage customers: place email
subscription right below the top slider.

3. To lure more customers: put
a one minute video from which
first comers can easily know
what CTW is all about.

4. To give an additional idea:
display CTW's sponsors to let
people know what CTW's is
related to.

CONFERENCE

ART HUB
PARTY
WORKSHOPS

t

EXHIBITIONS
WORKSHOPS
WORKSHOPS

:

SPEAKERS ABOUT CTW
ARTISTS OUR TEAM
TECHNICIANS CONTACT

FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

BUY TICKET
[Eventbrite]



Event Page

EVENTS  CONTENTS  PRESENTERS  ABOUT

SCHEDULE  CONFERENE  ARTHUB

PARTY  WORKSHOP 1

EVENT SCHEDULE

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,

sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

Ut wisi enim ad minim veniam,
quis nostrud exerci tation ulla-
mcorper suscipit lobortis nisl ut

VIEW

ART HUB

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh euis-
mod tincidunt ut lacreet dolore
magna aliquam erat volutpat.
Ut wisi enim ad minim veniam,
quis nostrud exerci tation ulla-
mcorper suscipit lobortis nisl ut

VIEW

Vi

/4

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore
magna aliquam erat volutpat.
Ut wisi enim ad minim veniam,
quis nostrud exerci tation ulla-
mcorper suscipit lobortis nisl ut

VIEW

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh euis-
mod tincidunt ut laoreet dolore
magna aliquam erat volutpat.
Ut wisi enim ad minim veniam,
quis nostrud exerci tation ulla-
mcorper suscipit lobortis nisl ut

VIEW

susmr

FOOTER

WORKSHOP

N\

1. To be convenient: place sticky
header for quick navigation.

2. To be convenient: place the
entire schedule for the CTW.

3. To be informative: give a brief
introduction to each event that is
held during CTW.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

ro—-

EVENTS

=

CONTENTS

EXHIBITIONS
WORKSHOPS
WORKSHOPS

OUR EXPERTS

= =

SPEAKERS
ARTISTS
TECHNICIANS

HOME

NEWS

ABOUT

ABOUT CTwW
OUR TEAM

CONTACT

FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

[— [— [— — — ]

VIEW WORKSHOPS BUY TICKET

o

BUY TICKET
[Eventbrite]



Event Sub Pages

CONFEERENCE

NAME OF CONFERENCE

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi-enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo

SPEAKERS

BUY TICKET FOR THIS CONFERENCE mmp-

NAME OF CONFERENCE

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi-enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo

SPEAKERS

BUY TICKET FOR THIS CONFERENCE mmp-

SUBMIT

FOOTER

1. To be clear: place a page name with
the representative background in order to
let people know which page they are in.

2. To be informative: place a
representative image in the
background so people have
visual information.

3. To be informative: give a time,
place, and bit of brief information
about the event before people
buy tickets.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

r o— [—

I EVENTS CONTENTS

r

WORKSHOPS

EXH\BIT\ONS

W ORKSHOPS

WORKSHOPS

OUR EXPERTS

SPEAKERS

ART\QTS

TECHN\C\ANS

HOME

NEWS

ABOUT CTW
OUR TEAM
CONTACT

FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

BUY TICKET
[Eventbrite]

— |
VIEW WORKSHOPS BUY TICKET “—I

[E—1



HOME BUY TICKET
[Eventbrite]

r — [— [— [— [— [— [— [— [—

I EVENTS CONTENTS OUR EXPERTS NEWS

ART HUB WORKSHOPS ARTISTS OUR TEAM
PARTY WORKSHOPS TECHNICIANS CONTACT
WORKSHOPS

FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

EVENTS CONTENTS PRESENTERS ABOUT CONTACT m

1. To be clear: place a page name with
the representative background in order to
let people know which page they are in.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam s .
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat @ 2 TO be Clear- glve a bnef
explanation about the

events of CTW.

3. To be direct and simple: people
can simply click on the buttons to
see the detail information about
each event.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

SUBMIT

FOOTER



HOME BUY TICKET
[Eventbrite]

r — — — — — h— |
I EVENTS CONTENTS OUR EXPERTS NEWS ABOUT VIEW WORKSHOPS BUY TICKET 1—|
L — J— — R——

Contents Sub Page ] -
] PARTY WORKSHOPS TECHNICIANS CONTACT

WORKSHOPS
FOR EXPERTS

FOR SPONSOR|
TO WORK WITH US

EVENTS CONTENTS PRESENTERS ABOUT CONTACT

1. For convenience: people can change
the category of the subject of the page,
such as a search based on year, artist,
etc.

2. To be clear: show
which search category
the personis on.

3. To be clear: give contents with
representative background image
and stickers to indicate what contents
it actually contains with.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

SUBMIT

FOOTER



Our Experts Page

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE! @

SUBMIT

FOOTER

1. To be clear: show which page
the user is on the website.

2. To be clear: show
subpage buttons with
representative images.

3. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.
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HOME BUY TICKET
[Eventbrite]
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FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

1. For convenience: people can search
experts by a different category, such as
music, fashion, etc.

2. To be clear: show
which search category
the personis on.

3. To be clear: give contents with
representative background image.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

FOOTER



HOME BUY TICKET
[Eventbrite]
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EXHIBITIONS SPEAKERS
ART HUB WORKSHOPS ART\STS OUR TEAM
| PARTY

WORKSHOPS TECHNICIANS CONTACT
WORKSHOPS

FOR EXPERTS
FOR SPONSOR|
TO WORK WITH US

1. To be clear: show which page
the user is on the website.

2. To be informative: show a picture
of the experts and contributions the
experts made in CTW.

3. To be convenient: people can
narrow down the contents by
choosing a category, such as
exhibitions, talks, and workshops.

4. To be clear: show the contents
with a representative image and
brief information so people can
choose better.

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

SUBMIT

FOOTER



News Page

SUBSCRIBE TO GET THE TICKET SALES INFORMATION AND MORE!

SUBMIT

FOOTER

1. For convenient: people
can change contents by
choosing a category.

2. For convenient: people can
search keywords.

3. To be informative: contents
are shown with relative images
and a brief explanation.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.
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SPEAKERS ABOUT CTW
ARTISTS OUR TEAM

HOME BUY TICKET
[Eventbrite]
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CONFERENCE EXHIBITIONS
ART HUB WORKSHOPS

PARTY WORKSHOPS TECHNICIANS CONTACT
WORKSHOPS
FOR EXPERTS

|
EVENTS CONTENTS PRESENTERS ABOUT CONTACT

FOR SPONSOR|
TO WORK WITH US

1. To be clear: brief a
paragraph about the

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed di@ vision of CTW.

A BO UT U S nonummy nibh euismod tincidunt ut laoreet dolore magna ali-
quam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea

commodo consequat. Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse molestie consequat, vel illum dolore eu feu-

2. To be informative:

members with their face
and names and titles.

NAME NAME

NAME

HKAX

3. To manage customers: place the
email subscription at the bottom
suBwIm of the page so at least people have
a chance to get notification from
CTW and thus increase sales.
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HOME BUY TICKET
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PARTY WORKSHOPS TECHNICIANS CONTACT
WORKSHOPS
FOR EXPERTS
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- 1. For convenient: people

@ can change contents by
choosing a category.

L —a 2. For convenient: people can
search keywords.

>< 3. To be clear: give contents with
representative background image.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
CTW and thus increase sales.

SUBMIT

FOOTER



HOME BUY TICKET
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I EVENTS CONTENTS OUR EXPERTS NEWS
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ART HUB WORKSHOPS ARTISTS OUR TEAM

PARTY WORKSHOPS TECHNICIANS CONTACT
WORKSHOPS
FOR EXPERTS

FOR SPONSOR|
TO WORK WITH US

1. To be clear: show which page
the user is on the website.

2. For convenience: people can search
experts by a different category, such as
music, fashion, etc.

3. To be informative: Give basic informa-
tion, such as brief introduction, place,
and time about the event and also ticket
prices.

4. To manage customers: place the
email subscription at the bottom
of the page so at least people have
a chance to get notification from
FOOTER CTW and thus increase sales.
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_Target Audience



Target Audience

Professional developers
who are looking for next
challenge in art word.




Target Audience

Professional artists who
want to improve their
projects by implementing
a technology.



Target Audience

People who want to
learn about Art & Tech,
especially attending
free workshops.




_Strategy Goals



Strategy Goals

Increase Ticket Sales

Increasing the ticket sales is the most crucial
strategy since it's the sole income for CTW.



Strategy Goals

Launch Online Workshop

Provide a platform where people can come In
and pay to take online workshops from CTW
experts. This gives CTW another income source.



Strategy Goals

More Collaboration

Since CTW creates a synergy by combining
Technology and Creativity, combining other
professional areas can bring another synergy.



Goal Measurements



Goal Measurements

Increase Ticket Sales by
3.5% after launching a
new website.




Strategy Goals

Viake 100 people
buy access to online
workshops In a year.



Strategy Goals

Have 5 more collaborations
with a new professional area.




_Contents to Create




Contents to Create

Create Eblast and SNS
Ad materials.




Contents to Create

Digitalize experts contents
and workshops.




Contents to Create

Results from collaborations
that CTW did.



_Site Promotion



Site Promotion

#SNS Promotion.



Site Promotion

Print promotion In
magazines.



Site Promotion

Targeted promotion to
art and tech schools.



Vly Thought

The combination of glitch and black and
white feels more tech-related. The glitch
effect visually catches attention. This
can be used to prompt users to interact
with certain area within the page. Top
menu bar is simpler than before. Taking
out two main buttons can increase the
overall traffic.
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